Entrepreneurship: Lesson 8.1: 8-1 Product Strategies
Name:
Date:
Class:
Product Strategies
Skill:
Application (AP)
Time on Task:
15–20 minutes
Goal/Purpose:
The goal of this activity is to determine the product strategies for a new product. 
You have been hired to develop a new product for a sporting goods company. They want to develop a portable, rechargeable, waterproof light. They plan to market as a solution for all types of situations for all ages. For example, to highlight the versatility of the product, the company wants to run an ad that shows the light being used in a basement while someone looks for holiday decorations, under the hood of a car while doing automotive repairs, and on a picnic table during a camping vacation. The company needs your help with product strategy decisions listed in the following prompts. This information may be reported to the class according to your instructor’s guidelines, so be sure to provide enough information to facilitate a discussion.
1. Determine or summarize each of the following product strategies for the portable light.
a. Sizes to manufacture
Answer:
b. Appearance
Answer:
c. Warranty
Answer:
d. Brand Names
Answer:
e. Design
Answer:
f. Benefits
Answer:
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